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September is always a special month, a little like the month of January 

when a new year begins – bringing new challenges for the next 10 issues of 

PAX magazine. 

With the team now back from summer holidays, our editorial and sales staff 

are already working hard on our 2018 issues of PAX magazine. We sit down 

together, in Montreal and Toronto, to review what needs to be improved in the 

different products of LogiMonde media. The ideas are flying and the debates 

are passionate; we question, we evaluate, we conduct surveys with travel 

professionals and our advertisers. Then, we come up with new ideas. 

You, too, are invited to this brainstorming session to give us your feedback and 

recommendations! This magazine, after all, is yours, and above all else it must 

meet your needs and expectations! Feel free to tell me, or a member of our 

team, what you like or dislike about PAX magazine. Make suggestions – we 

love it!

In 2018, LogiMonde media will announce some exciting news. We’re going to 

prepare this throughout the fall to begin next year with a bang. 

This summer, LogiMonde media has been a major presence at some of the 

biggest travel industry events that have taken place across Canada. Maybe 

you saw the LogiMonde drone making its way over the golf course at ACTA's 

annual tournament, taking photos from above? Or the van emblazoned in our 

company’s logos? Did you create a lasting memory of that beautiful summer 

day in our mobile studio? LogiMonde media continues to innovate, and is by 

your side more than ever – from all angles!

How about you? Are you going to use your return to work, like us, to map out 

the rest of your year and a great beginning to the next? How do you approach 

this hectic time? Tell us everything – we want to know!

Without further ado, I leave you to our latest issue of PAX magazine, rich in 

news and content relevant to your work. I hope you enjoy it – and see you 

again in October! 
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Of TravelOnly: Gregory Luciani, president 
& CEO (left) and Patrick Luciani, founder
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W hile TravelOnly currently hosts 

over 650 agents located 

across the length and 

breadth of Canada, founder Patrick 

Luciani can remember a time, back 

in the early days of the business, 

when its reach was decidedly more 

local. Originating in September 

1974 as Luciani World Travel, the 

company’s roots ran deep in the local 

community in Brantford, with Luciani 

finding unique and innovative ways to 

grow and expand the business of his 

fledgling enterprise. 

“At the early stages, being young and 

foolish, we would start these bus trips 

to nowhere,” he recalls, laughing. 

“Sometimes we would go to Niagara-

on-the-Lake. Some days, we’d go to a 

football game, or a hockey game or 

whatever; then, while you had a captive 

audience on a bus, we said, ‘Hey, if 

you’re thinking of going to Europe, or 

Alaska, or Hawaii or wherever, we can 

certainly service you.’”

Forty-three years later, that blend of 

innovation and focus on cultivating 

relationships remains a key factor 

behind the success of the business, 

which rebranded itself as TravelOnly 

in 1994. The company’s expansion has 

been spearheaded in recent years by a 

fusion of ideas between the relationship-

driven approach of Patrick Luciani and 

the constant drive for technological 

innovation and initiative led by his 

son, Gregory, TravelOnly’s president 

and CEO.

Fittingly, the origins of the company 

are profoundly imbedded in the 

love for travel that Patrick, who 

arrived in Canada from Italy aged 

12, had nurtured from a young age. 

His honeymoon with wife Ann, who 

remains deeply involved in TravelOnly 

as the company’s CFO, was the spark 

that lit a career in the travel industry. 

“We really loved the travel scene,” 

Luciani reflects, “and when we came 

back, I said to my darling, ‘I’ve got to 

get into the travel business.’” A well-

known pillar of his community – and city 

councillor – at the time, Luciani worked 

weekends and nights on commission for 

Pauwels Travel, the local agency, before 

deciding to throw caution to the wind: in 

September 1974, he stepped out on his 

own and founded Luciani World Travel. 

Despite operating initially as a storefront 

agency, the company did experiment 

with home-based agents – even in its 

early days. “We did always have what 

we classified, way back when, as outside 

agencies, where people would come 

into the office maybe once or twice, 

but would primarily work from home,” 

Luciani comments. “We would provide 

them with all the connections to say our 

lines here, and then they would be able 

to actually book our partners – whether 

it was air or a cruise or whatever that 

client wanted.” 

It was a precursor, in some ways, to the 

fully-fledged home-based model that 

the company would adopt – a concept 

that Patrick Luciani came about almost 

by fate. “On one of my travels to Las 

Vegas, about 1989, 1990,” he recalls, 

“they were already doing home-

based business [there] at the time, and 

I happened to sit next to a gentleman 

from Texas that had a 500-home-based 

business even then.”

A conversation between the pair 

showed Luciani the merits of the 

home-based model, something 

he was keen to launch in Canada 

despite regulatory issues across the 

country – largely due to the fact 

that the concept had yet to fully 

take flight north of the border. In 

those days, “they [regulatory bodies] 

didn’t really recognize home-based 

agents as being professionals,” he 

remembers. As it slowly became 

apparent, though, that the country’s 

home-based agents were able to go 

toe-to-toe with storefront agencies in 

terms of expertise, professionalism and 

(crucially) sales, perceptions began 

to change. 

  

A notable development in TravelOnly’s expansion has been its move 

into the French market with the opening of an office in Montreal. “It 

was done about five or six years ago,” Patrick tells me. “There’s really 

some great opportunity in Quebec, so it’s another area that we’ll 

certainly be improving over the next year or two, to offer a similar 

service that we’re offering here in Ontario and across the west.” With 

its head office in Brantford, Ontario and another branch in Vancouver, 

the company’s overall reach is impressive. “From Newfoundland 

to B.C., but also the Northwest Territories,” Patrick says, “we’ve got 

home-based agents across this beautiful land of ours.”
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By then, Luciani World Travel had already 

rebranded as TravelOnly, and as regulatory 

barriers fell by the wayside, the company 

was able to embrace the home-based 

model in earnest. “Around 1998-99 is when 

we really started to beta-test the actual 

concept,” says Luciani, “because by then, 

the regulatory people recognized that, 

really, we were professional, our agents 

were well-trained and could compete 

with anyone, any storefront agent, in terms 

of knowledge and expertise.”

For Luciani, who ‘preaches it from the 

mountaintops that this is a relationship 

business,’ (Gregory’s words) the change 

presented its own unique opportunities 

and challenges. It allowed TravelOnly to 

significantly expand its base of agents and 

reach across Canada, but also meant 

that the company was confronted with 

the problem of maintaining that prized 

personal connection with both agents 

and consumers that it had championed 

since its foundation.  

Fortunately, TravelOnly’s expansion 

dovetailed with the introduction to the 

business of Patrick’s only son Gregory, 

newly graduated from the University of 

Windsor, with an eager interest in 

technology and concrete ideas on how 

to use the internet to help deliver the 

company’s ambitious business model. 

“‘Dad, I think this is a great project,” 

Patrick remembers Gregory telling him 

enthusiastically, “and I can help on  

the I.T. side.’”
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His father’s approach to business was 

clearly at the forefront of Gregory’s 

mind as he confronted the challenge 

of modernizing and improving the 

company’s means of communicating 

with its agents across the country. 

“The entire travel industry is built on 

relationships,” he tells me. “One of 

the problems when we think of critical 

issues for future success is: how do we 

stay connected to our agents? How 

do we forge relationships when we 

only see them maybe three, four times 

a year? Sometimes we only see them 

once a year.”

“He had the expertise on the IT side,” 

Patrick comments, “it’s something that 

he’s good at; he’s moved TravelOnly 

on the technology side, and has 

increased the social media networks 

so that the home-based agents have 

that interconnection – but also their own 

clients’ database, through Facebook 

and all the other social media networks 

as well. I think that one of the things that 

Greg has been able to bring to the table 

is really to upgrade that particular part 

of our travel model.”

Crucial to Gregory’s strategy for expanding 

the company’s geographical reach 

without sacrificing its relationship-oriented 

approach has been the embrace of 

collaboration technology, and the 

adoption of software – the Workplace 

by Facebook program – that allows the 

company’s agents across Canada to 

communicate and collaborate through 

one central platform. 

The attention paid by TravelOnly to its 

progress on the technological front 

works in tandem with its strong focus on 

forging relationships as a key element 

of its business.  “I really believe that the 

two complement one another,” says 

Patrick. “I do believe that a good travel 

professional is able to complement 

the social network that is available 

today – that clients are obviously using 

– and really blend it onto the personal 

service mandate.” Clients can still book 

more straightforward travel – ‘that 

hotel, or that air booking, or maybe 

just a Disney park ticket’ – on the 

company’s website, TravelOnly.com. 

For more complex or personalized 

travel, though, he maintains that 

the guiding hand of a travel expert 

remains irreplaceable.

“[For] those complicated itineraries, 

where you’re going to Dubai, then 

India, and then South Africa, you really 

need to have that professional that has 

been there, and has the contacts on 

the ground,” Patrick opines. “Yes, some 

[customers] will go on and book their 

hotel or air online, but when it’s a more 

complicated itinerary or destination, 

I think there’s still a place for the 

professional travel office to provide a 

service to the clients.

“By having contacts right on the 

ground, and being around for well 

over 43 years – we really have built a 

wonderful relationship all around the 

world, and people know TravelOnly. 

They really trust us.”

The two ideologies function alongside one 

another, each impossible without the other: 

if agents are the lifeblood of TravelOnly, 

then Patrick’s commitment to personal 

connections and relationships remains 

its heartbeat. Meanwhile, Gregory’s 

embrace of technology and new software 

has helped the company to keep this 

approach alive, even with its sales force 

dispersed across Canada’s vast terrain. 

“We like to think that without being an 

innovator and putting new drivers in 

front of associates to bring us together,” 

says Gregory, “we wouldn’t be where 

we are, together.”

Although Gregory currently presides over 

the company as president and CEO, 

both Patrick and Ann remain heavily 

invested in the business – Ann as CFO, 

and Patrick as chairman, deploying 

his considerable personal gravitas to 

continue forging the kind of relationships 

for TravelOnly that he’s cultivated 

throughout a long career. “I’ve built a lot 

of great relationships in Canada with some  
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Of TravelOnly: Patrick Luciani, founder & chairman; 
Ann Luciani, CFO; Gregory Luciani, president & CEO.

Unsurprisingly, Patrick Luciani keeps a keen eye on the future of the 

travel industry, with clear thoughts on the direction that TravelOnly 

will ultimately take. “I think we’re going to become more specialized 

in certain areas,” he predicts. In addition to expanding its groups 

department, he says that the company is focused on creating 

opportunities that will allow its associates “to be able to make a 

better return than simply just booking, say a regular sun destination 

product that they’re only earning eight per cent commission [on] versus 

earning 18 to 20 per cent commission.” This will be achieved partly 

by prioritizing ‘niche’ travel experiences. “We feel that there’s really 

opportunities in certain pockets of travel… TravelOnly will be moving 

in those directions, and making sure that our associates will become 

experts in those particular fields.”

The company’s charitable activity, meanwhile, also remains at the 

forefront of his mind. “I think it’s also important to give back,” he 

comments. “We’ve got a number of charity commitments that we 

were involved with in Africa, and we will continue that.” 

of our top suppliers,” he explains, “so 

I’m really there to guide the team, and 

introduce them to some of our partners 

in this industry.”

It’s those kinds of relationships that 

Luciani built TravelOnly on, and even 

as the company continues to expand 

and strengthen its roster of home-based 

agents, those personal connections 

remain as integral to the business today 

as they were to Luciani World Travel 

when it formed 43 years ago. “Our 

associates – they are a part of our 

family,” he affirms. “If they don’t 

succeed, we don’t succeed.”
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Caribbean Cruise Vacations Made Easy
Inside staterooms from $2,249*

 

It’s all included:
•  7 Night Eastern or Western Caribbean cruise aboard Celebrity Equinox® or Celebrity Silhouette®
•  Round trip NON-STOP flight from Toronto, Hamilton, Ottawa, London (ON), Regina, Saskatoon,  

Calgary or Edmonton to West Palm Beach or Miami, FL.*
• 1 night pre-cruise stay in sunny Florida in a 4 star hotel for guests flying from SK or AB*
•  Classic Beverage Package for two: Unlimited beer, spirits, wine & more (Value of $600pp)
•  Service gratuities & taxes 
•  All ground transfers in Florida

*Visit Celebritycruises.com for full terms and conditions. Offer valid for departures between Feb. 3 to Apr. 1, 2018. Price is in CAD, p.p. based on double occupancy for new individual bookings, subject to availability and 
may change at any time and is inclusive of all taxes, fees and port charges. Price is based on the lowest available departure as follows and will vary by sailing: Inside Stateroom cat 12 $2,249 for Feb. 3, 17 &  Mar. 31 sailings 
on Celebrity Equinox® and Feb. 4, Mar. 18 & 25 sailings on Celebrity Silhouette®. Other categories/occupancy types and sailing dates are available at varying prices. Package is per person and must be purchased by 
each guest in the offer cruise stateroom. Package includes offer cruise; coach class air travel from Hamilton, London, Ottawa, Toronto, ON, Regina, Saskatoon, SK, Calgary or Edmonton, AB to West Palm Beach or Miami;  
one onboard Classic Beverage Package (applies to the first/second guests in a single/double occupancy booking) onboard gratuities; ground transfers in destination; and taxes. Packages leaving from Alberta and 
Saskatchewan are 8 days - guests fly non-stop on Saturdays, spend one night pre-cruise in hotel and cruise on Celebrity Silhouette from Sunday to Sunday. Return flight is on Sunday and may have a short refueling stop. 
Hotel is a standard hotel room (selected by Celebrity), based on single, double, triple or quad occupancy. Guests to pay for any upgrades, room service, incidentals and any items of a personal nature. A valid credit card must 
be provided at time of check in. Unless stated otherwise, price and package apply to new, individual bookings; are in Canadian dollars; are not combinable with any other price program, promotion, or discounted rate; and 
are subject to availability and subject to change without notice. Offer is open to residents of Canada. Restrictions apply. Celebrity Cruises reserves the right to correct any errors, inaccuracies or omissions. © 2017 Celebrity 
Cruises, Inc. Ship’s Registry: Malta and Ecuador. All Rights Reserved.

Exclusive Non-Stop Flights to South Florida*

Departures on Saturdays and Sundays 
from February 3 – April 1, 2018

From our previous guests:
“Amazing holiday...modern luxury from start to finish.”  
”So easy and stress-free to fly from our local airport!”

Actual plane may differ.

Celebrity Cruises 
Caribbean Vacations
It’s All Included.

Travel partners can book by  
calling 1-888-601-5086, or by  
visiting www.cruisingpower.com  
and Espresso.

Veranda staterooms from $2,449* 
Other stateroom categories available

BOOK NOW!  
Limited number of flights per city



I ’ve read that making mistakes is 

better than faking perfection. While 

this sounds good, some mistakes are 

harder to overcome than others. In this 

business where we regularly deal with 

life-long dreams, there can be real and 

emotional costs when things go wrong. 

Mistakes can come from carelessness, 

or a lack of training or knowledge, and 

some are out of our control.  

Sometimes things go wrong 

because of events like 

weather, disasters, equipment 

failures, social unrest, politics, 

wars, strikes, or terrorism.  

Misunderstandings, a change 

of mind, language barriers, 

disagreements, peer or family 

pressure, and even the media 

and marketing can cause 

unexpected problems to arise.

 

With all the factors that can 

get in the way of doing 

what you love, one could 

easily become cynical.  

Still, in the midst of all that 

uncertainty, most of the trips 

travel consultants plan make 

people very happy.  

Dreams do come true.  

Hearts are healed, families 

are reunited, minds are expanded, 

and cultures are bridged – because 

of what you do every day. Let me be 

clear: you make a positive difference 

in lives around the world. Perhaps 

that’s why it can be so troubling when 

things go wrong.  

You can’t fix everything, but there 

are ways to minimize the negative 

impact, recover faster, prevent some 

problems, and possibly transform them 

into something good. 

While not always possible, prevention is 

the best solution, especially with things 

like price-disparity. When a client finds a 

lower price and challenges you on it,  

By Nolan Burris

future proof
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it almost immediately creates a 

defensive atmosphere. Of course, you 

should do your best to help, but you can 

also avoid some challenges by talking 

about it first.

“Now that you have my recommendations 

and some prices, you’ll probably want to 

look online, however; please be careful. 

You might see something similar for less 

than we discussed. There is always a 

reason for a lower price and it’s not 

always a good one. I’d hate for you to 

be unpleasantly surprised, so please, call 

me first.”

This category can be both the cause 

of, and the cure for many problems.  

Misunderstandings, confusion, a lack 

of or even too much information can 

trigger an avalanche of annoyances.  

Conversely, clear, simple but frequent 

communication can prevent many 

headaches from developing and may 

resolve those that come up.

One simple tip can help: never assume 

- anything. Never assume a client fully 

understands the details of a promotion.  

Never assume they know industry terms 

like: guaranteed late arrival, capacity 

controlled, PNR, all-inclusive, freestyle, 

etc. Never assume they read and 

understood their itineraries, documents, 

cancellation clauses, exclusions…

Most of all, never assume a customer 

knows what they want. Part of your value 

comes from making sure your clients 

make the right choices to actually get 

what they’re hoping for.

“It’s wonderful you’ve done so much 

research. It can be a big part of the 

fun. Sometimes however, things aren’t 

always quite as they appear online.  

But don’t worry, I do this all day every 

day. I’m here to make sure you get the 

experiences you’re hoping for.”

There are many benefits to working with 

a travel agency. Chief among them 

are the relationships they have with 

their supplier partners. I always push 

travel consultants to promote those 

connections with every consultation 

and price quote provided. 

There are at least three reasons to 

do this:

• Consumers don’t know these 

relationships exist or why they matter;

• It demonstrates a benefit they’ll 

never have on their own;

• It can improve sales with those 

suppliers, which directly impacts your 

ability to leverage the relationships 

for problem resolution.

“You could easily find this product 

online and book it yourself. However,  

there are at least two things you’d 

give up if you did. First, we are very 

important to that company generating 

a significant amount of their business.  

For you, that means if anything should 

go wrong, we are much more likely 

to get it taken care of. Secondly, 

you’d give up having me on your side  

to help and guide you every step of 

the way.”

How we handle mistakes and problems 

can change everything. Being patient 

and speaking with a genuine, caring 

tone can change the course of even 

the most difficult conversations. The best 

place to start is to express gratitude.

“Thank you so much for contacting 

me about this. I know how much this 

trip means to you and I will do my best 

to help.” 

Take a deep breath and be as 

understanding as you can. Strive for 

empathy, and be compassionate. Right 

or wrong rarely matters to someone in 

a difficult or disappointing situation. 

Problems are almost never solved to 

satisfaction just by finding someone 

to blame.

Even when a customer actually is wrong, 

try to remember: they make mistakes 

too. Give them the same compassion 

you hope they’ll give to you when things 

go sideways, and you just might find it 

coming back to you when you need 

it most.

Lastly, be compassionate with yourself.  

The mistakes of today are the priceless 

lessons learned of tomorrow. So be 

patient. Some day you may actually be 

grateful for them.

Nolan Burris
Nolan Burriss is a top-selling author, former 
travel agent and self-professed techno-geek. 
He’s also a popular international speaker.
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setting the stakes

 
 

  
By Marie-Eve Vallières
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K ristin Karst’s smile is not only genuine; it’s 

also unbelievably contagious. As she sits 

down with PAX for an exclusive interview in 

the lounge of her very own and newly-christened 

AmaKristina, the co-owner and executive vice-

president of AmaWaterways is gracious, kind-

hearted and quick to make her interviewer feel 

like a family friend, not something commonly said 

about people in similar positions. She seamlessly 

transitions between talking about how she loves 

working with her husband Rudi Schreiner and about 

their more aggressive growth plan for 2019 with 

exciting new ships and itineraries.

“I never dreamed that as a young girl growing 

up in Dresden on the banks of the Elbe River 

that I would one day have a ship named after 

me,” says Karst. “The last 15 years have been a 

remarkable journey.”

AmaKristina’s godmother strongly believes that a 

successful river cruise is a combination of both alluring 

destinations and an exciting on-board experience, 

stepping away from the cookie-cutter one-size-fits-

all model that was over-marketed during the last 

decade. She is also eager to debunk the myths that 

river cruising is all about sitting down, eating subpar 

food and watching monotonous riverbanks go by. 

“River cruising is the most comfortable and elegant 

way of discovering the world, not just Europe but 

also Asia and Africa,” explains Karst, “Back when we 

started, river cruising was very much in the shadow 

of ocean cruising but Rudi and I were adamant 

about changing that perception and making river 

cruising into what it is today. This can only be done 

with exceptional ships, unparalleled cuisine and 

irreproachable service so that our guests experience 

the vacation of a lifetime.”

Speaking of working alongside Schreiner, Kristin 

Karst states that their respective backgrounds — 

shipbuilding and finance for him, business and 

customer service for her — complement one 

another perfectly and create somewhat of a 

power team as each brings common interests 

to the table. But one thing Karst is adamant 

about is that strong, inspirational leadership 

trickles all the way down 

to crew members, which 

is why she insists on 

encouraging positivity 

on a daily basis and 

facing problems head 

on in the way any family 

would. Something that 

is made vastly easier by 

working with her significant other. “Rudi builds 

the ship, Kristin fills the ships — this is how we 

operate!” jokes Karst.

And filling ships, they are indeed: in what might be 

their boldest move to date, traditionally quality-

over-quantity AmaWaterways is revolutionizing the 

world of river cruising once again by building the 

largest river cruising ship in not just its own fleet but 

in all of Europe. Destined to sail Danube itineraries, 

the imposing and game-changing AmaMagna is 

set to launch in 2019 and will feature alluring 

amenities such as a variety of dining options, an 

eco-friendly engine, an open-water sports platform 

and lavish staterooms designed to elevate the 

modern luxury market. Just one of the numerous 

efforts marking their slightly more aggressive 

expansion over the next few years, with new 

itineraries planned in Asia as well.
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This is by far where Karst is the most eloquent. Her 

experience in customer service and business grants 

her the ability to astutely foresee changes in the 

industry and adapt in accordance with her client 

base. River cruising is no longer in its infancy; quite 

the contrary, experts say, as it recently became 

the fastest growing segment not only in the cruising 

industry but in travel altogether. 

By catering to their increasingly diverse clientele’s 

specific set of needs, AmaWaterways prides itself 

in being pioneers in making river cruising sexy and 

sophisticated for every generation — and most 

importantly, fully customizable. “This is where we 

truly differentiate ourselves; by giving our guests 

options, we brand ourselves as attractive for an 

array of generations, catering to both a more 

active, younger clientele as well as the traditional 

cruising base.” On that topic, she also adds that 

more and more guests specifically request active 

segments and that this has been, by far, the most 

noticeable trend of the past couple of years.

And about the state of the river cruising in 2017, 

Karst is unequivocal: the demographics and 

perceptions are both rapidly changing. “Fifteen 

years ago, I would’ve said that the average age 

of river cruising customers was in the mid-to-late 

60s. It simply isn’t the case anymore and we, at 

AmaWaterways, couldn’t be more thrilled to see 

the market evolving.

“Everyone should try a river cruise. And contrary 

to popular belief, you don’t have to be 85 years 

old to enjoy it!”
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experience

W alt Disney World Resort has 

been transporting guests into 

the worlds of the studio’s films 

for decades.

This spring, Disney continued that 

tradition with the grand opening of 

Pandora: The World of Avatar, bringing 

to life the otherworldly setting of the 2009 

James Cameron film just a few kilometres 

away from the Magic Kingdom and 

Epcot Centre.

Opened in late May during a star-

studded gala ceremony (which saw 

Disney CEO Bob Iger joined by director 

Cameron and the film’s cast to officially 

open Pandora), the newest addition to 

Disney’s Animal Kingdom is a marked 

departure from that theme park’s other 

lands, bringing a literally out-of-this-world 

experience within reach of visitors.

Crossing the bridge from the Animal 

Kingdom’s central Discovery Island, guests 

are transported 4.5 lightyears from Earth 

into The Valley of M’oara, the central 

feature of Pandora highlighted by a chain 

of floating mountains and lush foliage, 

some earthbound and some fictional. 

While a relatively small area of the Animal 

Kingdom theme park, there’s a lot to take 

in and explore, with tons of hidden details; 

for example, a central log feature reveals 

a series of drums on closer inspection, 

which are fully playable.

Set 100 years after the events in the series’ 

first film (the first sequel is slated to be 

released in 2018, with plans for additional 

instalments to follow), the new land boasts 

a future-past look where, in keeping with 

the movie’s eco-conscious theme, nature 

has begun to reclaim the land ravaged 

by the mining operations of the film’s 

Resources Development Administration: 

 
 

By Blake Wolfe
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plants and vines have overtaken the 

concrete buildings and steel machinery 

(for example, a weathered and rusted 

door marked ‘washroom’ opens to 

a completely pristine facility inside) 

and tourism and conservation are the 

new industries; guests are informed 

of Pandora’s flora and fauna by tour 

guides from Alpha Centauri Expeditions 

and scientists from the Pandora 

Conservation Initiative (PCI), who are 

stationed throughout the land.

According to Ramit Kapoor, Walt Disney 

World’s manager of marketing strategy, 

the journey from concept to creation 

began in 2013, giving enough time for 

the company’s Imagineers to perfect 

the details.

“We’ve been on this journey for about 

four years now and you can see in the 

details in this new land, whether looking 

at the plant life or the mountains, that 

the intricacies associated with this land 

required some time,” Kapoor says, who 

described Pandora as “the crown jewel 

of Disney’s Animal Kingdom.

“Even the technology associated with 

the attractions – 3D and 4D sound 

and imagery – required time to build 

and we had to really understand 

the technology.”

However, there’s two very different 

sides to Pandora, and to see it only 

during the day is to miss perhaps the 

most spectacular aspect; while the 

extreme attention to detail is most visible 

in the sunlight, guests are treated to a 

bioluminescent lightshow after dark, 

in which the fictional landscape lights 

up as it did on screen. The mountains, 

surroundings and even parts of the 

ground itself come alive with different 

colours at night, giving guests a reason 

to make a repeat visit.

The overall theme of environmental 

sustainability has also been brought 

into the real world via Connect To 

Protect, a new promotion to mark the 

opening of Pandora; visitors exploring 

the new land will be able to access a 

mobile interactive adventure which 

will challenge guests to a series of 

‘missions,’ resulting in donations from 

Disney Parks to the Disney Conservation 

Fund to support 10 endangered species 

here on earth.

Of course, an addition to a Disney 

theme park wouldn’t be complete 

without some new rides and experiences 

for guests to try out.

The park currently features two 

attractions – The Flight of Passage and 

The Na’vi River Journey – offering two 

very different experiences, which Marlie 

Morrison, managing director of Canada 

& APAC for Disney Parks & Resorts 

Canada, said will ensure the appeal of 

Pandora to the entire family.

“Kids of all ages are going to love this,” 

Morrison says, “and the two attractions 

are perfect for those seeking both thrills 

and something a little quieter.”

Located just inside the boundary of the 

new land, The Na’vi River Journey is a 

new take on the classic boat ride in the 

dark, taking visitors on a nighttime  

Photo by David Roark

Pandora at night



ride through the jungles of Pandora 

using phosphorescent lighting effects as 

seen in Pandora during the evening, 

along with a handful of animated and 

animatronic characters which bring the 

experience to life. With no bumps or 

extreme speeds, the experience caters 

to riders of all ages and constitutions.

However, this is contrasted with The Flight 

of Passage, arguably the star attraction 

of Pandora.

Situated at the top of the new land’s 

central mountain range, this ride allows 

guests to take part in the Na’vi ritual 

of flying on a banshee, 

dragon-like creatures 

which soar through 

the skies of Pandora. 

Before that, however, 

the attraction ramps up 

anticipation for the flight 

experience by leading 

visitors through a winding 

mountain tunnel, into 

a futuristic laboratory 

where they’re briefed 

on the flight experience 

and linked with their 

very own Avatar before 

preparing for takeoff. The extreme detail 

created by the builders and designers 

of Pandora is perhaps seen at its best 

here, with plenty of interesting nuances 

to keep guests occupied in the already-

long lines (according to several reports, 

opening weekend visitors braved peak 

wait times of approximately four hours), 

sure to include several frequent flyers 

eager to repeat the experience during 

their visit.

While the flight itself is only a few minutes 

long, the experience is fully-immersive; 

in addition to the 3D glasses required 

to take in the other-worldly vistas and 

action on-screen (from mountaintops 

and caves to lush rainforests and a roaring 

ocean teeming with giant aquatic life), 

environmental effects including wind, mist 

and even the scent of exotic plants bring 

it all to life, not to mention the somewhat-

unnerving ‘breathing’ effect of the seat 

itself, designed to simulate a living creature 

underneath the rider.

Visitors looking for a little refreshment 

after their journey have a pair of 

options: Pongu Pongu, a drink stand 

offering Avatar-inspired beverages and 

the Satu’li Canteen, where diners can 

put together a meal in a bowl from 

a wide range of offerings, including 

several meat and vegetarian options, 

along with some unique dessert 

choices (the blueberry cream cheese 

mousse with passion fruit comes 

highly recommended).

Until interstellar flight becomes possible, 

travellers looking to escape the confines 

of earth can always make the 4.5 

lightyear journey in Orlando.

This experience was made possible by 

Air Canada Vacations and Walt Disney 

World Resort.

Photo by Kent Phillips
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A s we celebrate Canada's 150th 

birthday, it's only befitting to feature 

a Canadian cruise destination, 

operated by the Canadian, family-run 

company Adventure Canada. This is a 

summary of my 10-night Newfoundland 

Circumnavigation expedition onboard 

the Ocean Endeavour. 

Sailing from St. John's, our expedition 

was led by a team of 24 including an 

archaeologist, marine biologist, geologist, 

photographer, artist, naturalists and 

historians. Expedition team members — 

many of whom are Newfoundlanders — 

were warm, engaging and contributed 

greatly to the guests' overall enjoyment.

The 200-passenger Ocean Endeavour 

started her life in 1982 as a Baltic ferry 

before becoming a cruise ship, and 

is chartered yearly by Adventure 

Canada. Staterooms are comfortable 

and there is plenty of open deck space 

to enjoy the outdoors. She is an ice-

class vessel, safely navigating through 

icy channels and narrow fjords. Other 

creature comforts include a pool, hot 

tub, sauna, massage services, fitness 

centre, and four lounges. 

Breakfast and lunch is buffet-style, while 

dinner is table service. A self-serve 

coffee and tea station, daily afternoon 

tea and late night snacks are available. 

Food quality and variety is excellent, 

with continental fare. 

A friend who recently took an expedition 

cruise gave me good advice in advance: 

"Expect the unexpected." Itineraries can 

change due to weather, sea conditions, 

and anything else that might come up. 

And sure enough, on embarkation day, 

we were informed that the Strait of Belle 

Isle — the body of water that separates 

the northern tip of Newfoundland 

from Labrador — was full of packed 

ice, too thick for our ship to pass. We 

needed to modify our itinerary, and 

it unfortunately was a Newfoundland 

"Semi-Circumnavigation" instead.

But our initial disappointment quickly 

turned into amazement as the days 

went by. Our revised route took us 

to Cape St. Mary's, nesting grounds 

to 10,000 pairs of migrating northern 

gannets. In remote Garia Bay, we hiked 

to a spectacular viewpoint, with spongy 

your cruise coach

The Ocean Endeavour
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moss and bakeapple shrubs cushioning 

every step. The packed ice also prevented 

our call to Red Bay, Labrador, but we 

were treated instead to Port Au Choix 

on Newfoundland's northwest coast, 

where a rigorous bike ride took us to the 

Point Riche Lighthouse, sitting on fossil-

infused limestone shores carved by the 

pounding surf. Just as we thought the 

day couldn't get any better, we spotted 

five juvenile caribou grazing by the sea. 

These magical alternate visits arranged at 

a moment's notice are a true testament to 

Adventure Canada's 30 years' experience 

and deep-rooted relationships with 

local communities. 

Other highlights of this cruise included 

charming Cox's Cove, Gros Morne 

National Park, UNESCO site L'Anse aux 

Meadows, Miawpukek First Nations 

reserve, and the 100-resident Francois 

settlement (pronounced Fran-sway), 

accessible only via a deep-water fjord 

with a 450-metre wide channel entrance. 

The steep hike up to The Friar viewpoint 

was absolutely breathtaking.

In between landings, guests 

attended lectures on all 

things Newfoundland, led 

by expedition staff. There 

were also painting and 

photography workshops. 

Nightly briefings prepared 

us for what's to come, as 

well as the latest update on 

weather conditions. Evening 

activities included musical 

performances, documentary 

film showings, and sing-alongs.

Our final stop was St. Pierre 

and Miquelon, a tiny piece of 

France with charming cafés, 

narrow streets and vibrantly-

coloured buildings. It was a 

chance to shop for French wines, local 

foie gras, and indulge in the ubiquitous 

French pastries and lattes.

Guests travelling on Adventure Canada 

expeditions are affluent, 60+ but are in 

good health with good mobility, as they 

need to negotiate gangways, step in 

and out of zodiacs, and sometimes 

walk on uneven terrain. A sense of 

adventure, a desire to learn and engage 

with local culture is a must, as is the 

willingness to expect the unexpected. 

The Newfoundland Circumnavigation is 

perfect for birders, photographers, and 

those interested in geology, history and 

culture. There is no other way to see so 

much of this beautiful island in such a short 

amount of time.

In 2018, Adventure Canada will offer 

expeditions to Scotland, Iceland, and 

Tanzania, in addition to the Arctic and 

Newfoundland. There is a myriad of 

savings opportunities including waived 

s ingle supplements in select 

categories, reduced rates for children 

under four, full payment incentives, 

and even a 30 per cent savings for 

those under 30. For more information, 

visit www.adventurecanada.com

Ming Tappin
Ming Tappin is the owner of Your Cruise 
Coach Consulting and has been cruising 
since 1991. 
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vogue

Towering above the Peruvian Amazon at the confluence of the Yarapa and 

Cumaceba Rivers is Treehouse Lodge, providing visitors with a unique way to 

experience one of the most biodiverse regions on the planet. Consisting of 

10 treehouses, this eco-friendly property (in addition to other innovations, all 

electricity at Treehouse Lodge is solar-generated) allows guests to experience the 

Amazon up close and personal, from the treetops all the way down to the ground. 

Numerous excursions are offered at Treehouse, offering plenty of opportunities 

to experience local culture and wildlife, including the famed Amazonian river 

dolphins. treehouselodge.com
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Spotting The Big Five – lion, leopard, elephant, Cape buffalo and rhinoceros – tops 

many a traveller’s bucket list and South Africa’s Lion Sands Game Reserve provides 

safari-goers with a unique way to enhance the experience: by staying at one of three 

treehouses on the grounds of either Sabi Sands Game Reserve or Kruger National Park. 

Guests staying in the open-air treehouses (“securely constructed above the ground, 

where animals remain at a safe and comfortable distance,” says Lion Sands’ website) 

are dropped off before sunset, with their guide just a radio transmission away and only 

the wildlife and the stars to keep them company. lionsands.com

Photos by Peter Lundström, WDO & Johan Jansson

The evergreen forests of Northern Sweden house more than the perfect settings 

for Scandinavian fairy tales. Located in the small village of Harads not far from the 

Arctic Circle, Treehotel was established in 2010 with six cabins (now seven, following 

the construction of the aptly-named 7th Room) suspended above the ground, 

each boasting a different theme and design style, from the whimsical Mirrorcube 

to the other-worldly UFO. Once guests climb back down to terra firma after a good 

night’s rest, Treehotel also features traditional sauna facilities and a Lapland-inspired 

menu, boasting local delicacies such as reindeer and bear. treehotel.se
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Photos by Kerry Maguire & Adam Clarke

With an inspiration fittingly “from the spirit realm,” as described by founder Tom Chudleigh, 

Free Spirit Spheres treehouse resort boasts three hanging orbs - Eve, Eryn and Melody – 

nestled in the coastal rainforest of Vancouver Island. An adults-only property, Free Spirit’s 

accommodations – which were built by Chudleigh with the concept of ‘biomimicry’ 

in mind – can sleep between two and three guests. Resembling giant eyes on the 

outside, complete with a circular window for guests to gaze out from, each sphere 

(utilizing construction and rigging techniques borrowed from sailboats) opens to reveal 

a compact living space, rocking gently above the forest floor. freespiritspheres.com



Photos by Cat Vinton & Helicam

While the rooms at Thailand’s Soneva Kiri Resort & Residences may be on the 

ground, one aspect of the property’s culinary experience has been elevated with 

Soenva Kiri’s signature bamboo Treepods, lifting guests high above the rainforest 

of Koh Kood for an unparalleled fine dining experience. Fearless servers bring 

specialities from the resort’s kitchen to the treetops via zipline, adding a little 

acrobatic flair for good measure while guests take in the views of the treetops and 

nearby shoreline. Diners with a fear of heights, take note – Soneva Kiri also offers 

several earthbound eateries. soneva.com/soneva-kir
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It’s time to break through

Discover a more personalized approach to travel 
and take your career to a new level 

•  An Advisor Support team that understands your specific needs

•  

•  In house consolidator to make selling air a breeze

•  

•

 A personalized, step by step onboarding process 

 uMapped itinerary management tool

 

‘I love uMapped because it makes my itineraries look polished which in turn reflects 
professionalism to clients.’  – Shelley, Vision Advisor

2017

2018

2016I mention that I now work with 
Vision Travel to a supplier and 

the conversation goes to a 

Maureen, Vision Advisor

I have to give it to you Lynda, 
the resources Vision has are 

just amazing. Why the heck did 

I wait this long?

Tom, Vision Advisor

Despite my initial hesitation, 
Vision Travel embraced my 

style of selling and helped me 

grow my business by 25%.

You, Vision Advisor

1-866-308-0183
www.visiontravel.ca/discover

Ask us how you can earn more



When the leaves turn, turn your attention to Calgary.  Big skies, crisp air and cultural activities define the season.  
Autumn is the ideal time to beat the heat and the crowds and take in quintessential Calgary: Stephen Avenue strolls, 
Calgary Tower highs, Calgary Zoo adventures, TELUS Spark entertainment, art gallery hops and seasonal fun around 
Canadian Thanksgiving feasts and Halloween scares.

Feel the Energy, Capture the moment, See Calgary

1.866.814.7378

Fabulous fall in Calgary

5 Day Calgary Fall Getaway
Get ready for a fantastic getaway in the Heart of 
the New West! Enjoy the cooling temperatures 
and excellent colours of the mountains in Can-
more and experience the fall festivities in Calgary.

Package Includes: 

• 4 nights of accommodation  
• 3-day Avis car rental 
• Calgary Tower elevation pass 
• Calgary Food Tour 
• Calgary Zoo admission
 

4 Day Calgary City Stay
Today’s Calgary will surprise and inspire you. It’s a 
vibrant centre that combines the best of all worlds: 
cosmopolitan with casual, outdoorsy with urban.

Package Includes:

• 3 nights of accommodation
• Calgary Tower elevation pass
• CF Chinook Centre $15 SHOP! card
• Calgary Food Tour
• Calgary Zoo admission
• Studio Bell National Music Centre

RECOMMENDED FOR FALL 

• Calgary Brewery Tours
• Heritage Park Historical Village
• Glenbow Museum
• Nomad Bike Tour
• Eau Claire Distillery
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escape

I ’m flying on a small craft operated by 

Island Air, which took off 30 minutes 

earlier from Honolulu.

Slowly approaching the airport of Lihue, 

the main city of Kauai, I look through 

the window to see large, verdant 

mountains contrasting with the blue of 

the Pacific Ocean.

Well-deserved of the nickname ‘the 

Garden Island,’ Kauai has been spared 

from massive hotel developments on 

its coasts. Thus, its natural attractions 

– the lush tropical forests and valleys – 

are the main strengths of this beautiful 

island. Combined with the fact  

that it counts only 65,000 inhabitants, 

it is easy to understand its reputation 

as a haven of peace for outdoor  

enthusiasts.



For the best travel industry news : PAXnews.com PAX   41

The oldest island in the Hawaiian 

Archipelago (five million years old, to 

be exact!) is 90 per cent inaccessible 

by car. Here, volcanic activity formed 

the chiseled mountains and their 

impenetrable valleys, where the jungle 

reigns supreme.

The topography of the island, 

particularly the mountains at its 

centre, prevents all land travel on 

the coast. To contemplate Kauai 

in its entirety, one must take to the 

skies. A popular activity with tourists, a 

helicopter trip above Waimea Canyon 

(nicknamed the Grand Canyon of 

the Pacific) and the Na Pali Coast, 

promises breathtaking views of  

the mountains and various colossal 

waterfalls.

To observe the cliffs of the Na Pali Coast 

from another angle, a catamaran 

excursion from Port Allen allows you to 

get closer to the 1,200-metre-high cliffs, 

which have served as a setting in many 

Hollywood films, including Jurassic Park, 

King Kong, Pirates of the Caribbean 

and many others. An excursion with 

Holo Holo Charters includes one hour 

of snorkeling and, as the icing on the 

cake, there are numerous opportunities 

to spot dolphins up close, which are 

widespread in these waters.

In the centre of the island, accessible 

by a winding road, is Waimea Canyon 

State Park and Koke’e State Park. On 

one of the trails of Koke’e is an ochre 

sign that states "Mount Waialeale, the 

wettest place on Earth."

According to the Guinness Book of 

Records, Mount Waialeale is currently 

the second wettest place on the planet, 

with an average of 11,480 millimeters of 

water each year!

Kauai can therefore be a paradise for 

hikers – provided they are prepared 

for very humid conditions! Trails can 

be slippery and the conditions can be 

extremely dangerous. However, the 

views of the jungle, with flowers of every 

colour, will provide explorers with a very 

unique experience.

Because the island is tiny, with only 177 

kilometres of coastline, travel from north 

to south is very rapid. The locals share 

this advice with visitors: if it's raining in 

the north of the island, head south! As a 

rule, the north remains wetter, while the 

south coast is favoured by sun-seekers.

Currently, two major hotel centres 

have been built here: one in the south, 

in Poipu, and another in the north, in 

Princeville. These communities feature 

an assortment of hotels, condominiums 

and luxurious villas for rent.

One example is the Westin Princeville 

Ocean Resort Villas. Designed for 

medium- or long-terms stays, it features 

studios and one- and two-bedroom 

apartments, each equipped with a 

kitchen and washer and dryer.

To truly appreciate the special 

atmosphere of Kauai, visitors need to 

take the time to stop in the island’s many 

small villages.

Hanapepe, a small hamlet of 2,000 

inhabitants situated along a river, 

features independent shops, art galleries 

and cafés along its main street.

Na Pali Coast



On Friday, between 6 p.m. and 

9 p.m., Kauai converges for an 

evening of the arts where locals 

and tourists mix and mingle. 

Galleries open their doors and 

shopkeepers place their wares 

in the streets, as passersby 

stop here and there, allowing 

themselves to also be tempted 

by the offerings of the food 

trucks that line the streets. 

In Old Koloa, the buildings of 

the old sugar plantation now 

serve as boutiques and art 

galleries, shaded by centuries-

old sprawling trees.

In Kapaa, not far from Lihue, 

tourists benefit from the many 

restaurants and shops, including 

those offering the iconic 

Hawaiian shirt.

But it is the small town of Hanalei 

that delights the hearts of thousands 

of tourists. Nestled on the edge 

of a spectacular bay against the 

mountainous backdrop of the Na Pali 

coastline, Hanalei lives according to the 

rhythm of the waves. Throughout the 

city, surfboards are ubiquitous: on the 

roofs of cars, in the frontyards of houses.

At about 30 metres from the coast, 

amateur surfers try to keep balance 

on their boards, while those more 

experienced head out to brave the 

powerful rollers.

Kauai is all of these things: it’s the surfing 

and the trucks that offer poke or crushed 

tropical fruit over ice. It’s the snorkeling 

to watch sea turtles and fish of all 

colours. It’s the beaches and the 

beautiful – and often deserted 

– wilderness.

       
Kauai is a tranquil place... except in the 
morning, when large numbers of roosters 
crow together to announce the rising of 
the sun!

But how did so many of these birds wind 
up living in the wild? In 1992, Hurricane Iniki 
completely devastated the island, including 
many chicken coops. Without any natural 
predators on Kauai, the birds were free 
to multiply. 

They are found everywhere – from the beach 
to restaurants – and always in great numbers.

Following a two-hour excursion kayaking 
on the Wailua River and hiking muddy trails 
in the jungle to reach that picture-perfect 
waterfall, tourists should not be surprised to 
find a welcoming committee of dozens of 
roosters and hens.



Learn more about how Hawai‘i is 
perfect for your clients by becoming a
Hawai‘i Destination Specialist.

Help create warm memories.

Visit agents.gohawaii.com to get started.
For additional information, please email HTCanada@voxtm.ca.



I n the fading light that marks the end 

of the day, downtown St. Petersburg 

is almost deserted. On Central 

Avenue and along its surrounding streets, 

there is no one to peruse the windows 

of antique shops, delicatessens, and 

the various home décor stores found 

here. The tourists stay on the beaches 

that line the string of islands that dot 

the coast of the Gulf of Mexico: Indian 

Rocks, Redington Beach, Madeira, and 

Treasure Island, to name a few.

In a park on the edge of Tampa Bay, the 

city’s fine arts museum is also deserted. It 

is featuring a collection of works by famed 

French impressionists and sculptors – 

Monet, Cézanne, Gauguin, Renoir, Morisot, 

Rodin and Boudelle. Lovers of culture 

and tourists alike have flocked to visit the 

busiest museum in St. Petersburg, which 

has several other notable institutions – 

including the Florida International Museum, 

affiliated with the Smithsonian Institute. 

Located on the edge of the city, it is 

exclusively dedicated to the work of 

Salvador Dali and, with more than 

200,000 visitors a year, shares the title 

of 'most-visited museum in Florida' with 

the Ringling Museum. It is also the only 

tourist attraction on the West Coast to 

have been awarded three stars by the 

Michelin guide.

In the great American tradition, art-

loving billionaires and collectors leave 

a part of their wealth to the city where 

they spent their last years. As many of 

them choose to end their days under 

the Florida sun, there are as many 

museums in this state as beaches. 

Sometimes, it seems that Jacksonville 

and Key West are able to count more 

works of art than grains of sand. But 

unlike the Louvre, the Uffizi Gallery or 

the Tate Modern, visitors don’t have 

to jostle to get the best view of the 

great artists’ work. 

This is our report of a cultural tour 

in Florida.

By André Désiront
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Industrialist Reynold Morse and wife Eleanor were among the friends 

of Salvador Dali, and avid collectors of his work. Within 45 years, they 

had accumulated an enormous private collection dedicated to Dali; 

in 1972, they inaugurated a first Dali museum in Cleveland, Ohio, 

where Reynold Morse had established his factories, but the building 

was soon too small to hold the collection that grew over the years.

The city of St. Petersburg offered them land and a financial contribution 

to construct a large building, which opened in 1982 – seven years 

before the painter’s death.  The museum in St. Petersburg allows 

guests to admire Dali masterpieces such as The Discovery of America 

by Christopher Columbus or Slave Market with the Disappearing Bust 

of Voltaire as well as famous oils such as Vermeer’s Ghost of Delft 

and Gala Contemplating the Mediterranean Sea. 

On Jan. 11, 2011, the new museum designed by architect Yann 

Weymouth, of the HOK firm, was inaugurated with much pomp 

and ceremony. Weymouth is a former assistant of the influential 

I.M. Pei (of the Louvre, Bank of China in Hong Kong, and La 

Place Ville-Marie in Montreal). The city of St. Petersburg presents 

it as ‘one of the top ten buildings you have to see before you 

die’! www.salvadordalimuseum.org 

Less than an hour’s drive from the Dali Museum, the John and Mable 

Ringling Museum of Art is not just a museum; it is an eclectic ensemble 

with a museum of fine arts, a circus museum, a miniature circus and a 

magnificent palace in the Venetian Gothic style. These buildings are 

scattered across a huge wooded estate of 66 acres, in the midst of which 

there is a rose garden where more than 1,000 different varieties bloom. 

Art enthusiasts, John and Mable Ringling amassed a collection of 600 

paintings, sculptures and decorative objects (including 25 tapestries 

from Aubusson and other great European factories) which are now 

exhibited in the art museum. Built in a ‘U’ shape around a French-style 

garden, it is the largest building in the complex. 

On the other side of the estate, the circus museum traces the history of 

the circus in the United States, using objects, costumes and models. A 

train commutes between the various sites of the complex, easing the 

burden on visitors’ feet.



The world’s architectural heritage would not be what it is without the 

contribution of billionaires like James Deering, who made a fortune in 

manufacturing agricultural machinery. He spent part of it to build Villa 

Vizcaya, now known as the Vizcaya Museum and Gardens, at the beginning 

of the 20th century. A large number of antiques and art objects were 

imported from Europe to furnish and decorate the 34 rooms of the main 

residence (the quarters of the servants remained bare of such fine arts), 

drawing inspiration from large Italian villas. 

Gold, stucco, coffered ceilings, marquetry, mosaics, bas-reliefs, sculptures… 

there is little to differentiate the surroundings from the castles and villas of 

European royal families. The villa is surrounded by French-style gardens 

with a fine collection of sculptures. And all this, just a short drive from 

downtown Miami! 

• Museum of Fine Arts in St. Petersburg – http://www.fine-arts.org

• Miami Art Museum (20th and 21st centuries) – www.miamiartmuseum.org

• Museum of Contemporary Art of North Miami – www.mocanomi.org

• The Patricia and Philip Frost Art Museum, Miami – www.frostartmuseum.org

• The Museum of Art of Fort Lauderdale – www.moafl.com

• Norton Art Museum, West Palm Beach – www.norton.org

Art history students at the University of Miami have a distinct advantage 

over their colleagues in other North American institutions: they don’t 

need to travel to Florence or Amsterdam to study the style of the Flemish 

artists or the Quattrocento masters. They only have to cross a lawn to 

peruse works of Cranach, Tintoretto, Gainsborough, Monet, Gauguin 

and many others, at the Lowe Art Museum, which stands in the middle 

of the campus. 

After passing through the first room, devoted to Antiquity, one enters a 

space reserved for the paintings of the Renaissance and the Baroque 

period, followed by another where the Impressionists rub shoulders with 

the English painters of the 18th century. Asia, Africa, pre-Columbian art 

and American painters of the second half of the 20th century are also 

represented in the permanent collection, which hosts 14,000 pieces. 

The Lowe presents itself as a museum that illustrates ‘5,000 years of 

world art.’
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Visitors have access to entertainment without parallel in each 

of the four theme parks of the resort: Magic Kingdom, Epcot, 

Disney Hollywood Studios, and Disney’s Animal Kingdom. Two 

water parks, Blizzard Beach and Typhoon Lagoon, complement 

these areas, as well as a full range of other features including 

four golf courses and entertainment areas. 

New to Walt Disney World in 2017 is Pandora – The World of Avatar, 

a themed area located within the Animal Kingdom theme park. 

The result of a collaboration with James Cameron, director of 

the hugely successful film Avatar, the area includes a range 

of features based upon the movie’s native moon – including 

floating mountains and two rides: Flight of Passage, a flying 

augmented reality simulator attraction, and Na’vi River Journey, 

a boat ride attraction. 

Coming soon to Walt Disney World are the 11-acre Toy Story Land, 

opening next summer, and Star Wars: Galaxy’s Edge in Disney’s 

Hollywood Studios, set to debut in 2019. 

LEGOLAND Florida Resort is an interactive theme park where, 

as its name suggests, the famous LEGO bricks and characters 

come to life to delight kids of all ages. Located over 150 acres, 

visitors have access to 50 rides, shows and attractions aimed at 

families with children aged between two and 12 years.

Visitors can take part in themed roller coasters and family walks, 

as well as enjoying oversized LEGO creations, visiting the toddler 

area and cooling off in LEGOLAND Water Park. LEGOLAND Florida, 

the largest of the six parks, has more than 58 million LEGO bricks 

onsite, for its various structures. 

Opened directly opposite the park since May 15, 2015, the 

LEGOLAND Hotel brings together 152 rooms on five floors, and 

immerses guests in the creative universe of LEGO. Guests have 

privileged access to the theme park in the morning.

Whether you’re big or small, there will always be a way to have fun in Orlando.  
With family or friends, it is the ideal playground to spend a good time together. Unique  

in its kind, the Orlando area hosts its theme parks with some of the most iconic attractions  
in the world. Here is a selection:



 

Totalling 160 hectares, Universal 

Orlando Resort includes two 

theme parks, Universal Studios 

Florida and Universal’s Islands 

of Adventure, with a new 

water park which opened this year – Universal’s Volcano Bay. 

Included in Universal’s Islands of Adventure are The Wizarding 

World of Harry Potter; Marvel Super Hero Island; Toon Lagoon; 

Jurassic Park: The Lost Continent; and Seuss Landing.

As well as Universal’s Volcano Bay, new additions to Universal 

include Race Through New York Starring Jimmy Fallon, a new ride 

aboard a ‘flying theatre’; the newly-renovated The Incredible 

Hulk Coaster; and Skull Island: Reign of Kong,  

For accommodation, customers can choose one of the hotels 

within the resort – Universal’s Cabana Bay Beach Resort, Loews 

Portofino Bay Hotel, the Hard Rock Hotel, Loews Royal Pacific 

Resort, and Loews Sapphire Falls Resort. Universal’s Aventura 

Hotel, offering views of all three Universal Orlando theme parks, 

is set to open in August 2018. 

 

As well as offering the chance 

to observe aquatic animals, 

including dolphins, sharks 

and polar bears, SeaWorld 

Orlando is also an educational 

space where the visitor can learn more about the fauna of the 

oceans – in particular, faithfully-recreated ecosystems, such as 

the tropical atmosphere resembling the climate of Key West, or 

the reconstruction of a scientific research station on ice. 

New features to SeaWorld Orlando include Kraken Unleashed, 

a virtual reality experience aboard SeaWorld’s floorless coaster, 

while guests can also witness the talents of world-renowned 

bubble master Fan Yang, blending his bubble artistry with the 

wonder of the natural world. 

SeaWorld’s Electric Ocean spectacular, meanwhile, offers a 

nighttime show of lasers and fireworks, and its new Dolphin Nursery 

lets visitors see dolphin calves playing and communicating with 

their mothers up close. Coming in 2018 is Infinity Falls, an 

exhilarating river raft ride.
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hotel

The rooftop pool at Harbour 
Grand Kowloon, Hong Kong
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F rom the outside looking in, the 

Harbour Grand Kowloon, a deluxe 

five-star property, might be slightly 

outside the nerve centre of Hong Kong, 

but its exceptional position allows for 

unparalleled views of the famed 

fragrant harbour (the literal meaning 

of hong kong in Cantonese).

Situated in the heart of the Whampoa 

district, close to over 300 high street 

shops and chain eateries, as well as an 

MTR station — with easy connections to 

Admiralty and Central — the Harbour 

Grand Kowloon enjoys a privileged 

location right along a secluded and 

tranquil portion of the iconic Victoria 

Harbour promenade; just far enough 

from the hustle for quiet evenings yet close 

enough to enjoy daytime bustle. What a 

privilege it was to fall asleep watching 

the twinkling lights of this effervescent city 

glistening on the harbour!

The Harbour Grand Kowloon features 

555 well-appointed rooms and suites 

of assorted sizes — ranging from 36 to 

104 square metres — in six categories 

to accommodate individual needs: 

from the modest standard room to 

the superior harbour suite and the 

aptly-named captain suite. It should 

be noted that while there are a 

handful of rooms looking onto the 

courtyard, the clear majority boast 

outstanding harbour views. The décor 

could certainly use an update as it 

is indeed quite passé — but it isn’t 

exactly a deal breaker considering 

the sprawling views of my harbour-

facing suite and the lavish lobby  

downstairs.

All rooms are equipped with Wi-Fi 

service, a sizeable work area, a marble 

bathroom, coffee and tea facilities, a 

minibar as well as a deep soaking tub 

and/or separate walk-in shower with 

exclusive bathroom amenities.

By booking a room at this hotel, guests 

are entitled to 24-hour private dining 

services, complimentary shuttle bus to 

major local destinations, messaging 

Inside the Harbourside View room
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and airport transportation services, 

as well as travel planning with the 

concierge including visa arrangements 

for travel in China, sightseeing tours and 

restaurant bookings.

And as far as on-site facilities go, the 

Harbour Grand Kowloon has its guests 

covered, from an opulent lobby — 

complete with glittering chandelier 

— and onwards to a top-floor, state-

of-the-art fitness centre on the top 

level next to the rooftop whirlpool 

and glass-walled swimming pool. 

Also on the 21st floor is the spa, which 

features all-natural skin care products 

from Jurlique and soothing wellness 

services in a calming atmosphere. 

The Harbour Grand Kowloon is also 

ideal for business travellers with a 

complete range of business services 

and meeting facilities.

Kids and families are not forgotten 

either: the Very Important Kids 

program, established in 2014, is 

designed for children under the 

age of 12 and features personalized 

check-in services with a VIK passport. 

This enables them to create wonderful 

memories as they embark on an 

adventure throughout the hotel 

and collect stickers from designated 

checkpoints, ultimately granting them 

two scoops of ice cream.

And as every traveller knows, it would 

be downright sinful to visit Hong Kong 

and not make food a priority. The 

Harbour Grand Kowloon is well aware 

of that, with six delightful dining options; 

a Michelin-recommended Japanese 

barbeque named Robatayaki, a 

fine dining grill, as well as Cantonese 

restaurant Hoi Yat Heen. But in all 

honesty, the real star of the show is the 

grandiose Promenade Restaurant where 

the international buffet is served three 

times daily. Lined with jaw-dropping 

floor-to-ceiling harbour view windows, 

marble flooring and plush seating, it 

also boasts live-cooking stations and a 

excellent selection of seafood.

There’s no doubt that the Harbour 

Grand Kowloon is a perfect hotel on 

paper. And I’m pleased to confirm that 

it does not disappoint in reality; this is a 

fine property, providing the perfect 

home base for exploring Hong Kong 

and beyond.

Our journalist visited Hong Kong with 

GLP Worldwide on the wings of Cathay 

Pacific in the cozy, acclaimed Premium 

Economy cabin.
The grand hall and its crystal chandelier
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Although Cuba is typically celebrated for its turquoise waters and expanses of white sand beaches, the 
island also boasts a fascinating heritage and a myriad of rainbow-coloured villages that are just a stone 
throw’s away from idyllic Cayo Santa Maria.

Did you know that over 77 million cigars 

are handmade every year in Cuba? 

Torcedores can roll over 60 distinct kinds of 

cigars — faster than you can actually say 

Cuban cigar — and are familiar with the 

singularities of each brand. It doesn’t come 

as a surprise, then, to learn that torcedores 

are some of the most respected artisans 

in the country.

The funeral complex, located in Santa 

Clara, hosts the remains of the infamous 

revolutionary and 16 of his soldiers who lost 

their lives during a guerrilla war in Bolivia 

back in 1967. The monument dominates 

the entire boulevard with its immense Che 

statue and his iconic catchphrase, “Hasta 

la victoria, siempre! (to victory, always!). 

It’s now possible to enter the mausoleum, 

which also houses a modest museum 

highlighting Che Guevara’s eventful life.

History aficionados will undoubtedly 

be drawn to Cuba’s rich yet often 

misunderstood heritage as it is not 

solely defined by the post-Bay of Pigs 

era; Cuba is intricate, multi-layered and 

fascinating if only for the eye-candy 

colonial villages left behind by the 

Spanish colonies.

Most resorts offer two kinds of colonial-

themed excursions from Cayo Santa 

Maria: the shortest one stops in the 

historic centre of Santa Clara as well as 

Remedios, while the longest one goes 

all the way to Trinidad — a registered 

UNESCO World Heritage Site — and 

Sancti Spiritus, nestled in the sugar 

cane valley.

This one is for all hikers and trekkers: 

Cuba offers plenty of thrilling day-long 

expeditions escorted by a skilled 

zoologist, especially in the heart of the 

lush Guanayara nature reserve park. 

The best part? Bathing in a natural 

pool at the bottom of a cascading 

water fall at the end of the 

strenuous day!

By Marie-Eve Vallières

Cayo Santa Maria

Guanayara nature 
reserve parkErnesto Guevara Mausoleum
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COLOURFUL CULTURE OF CUBA
Travellers can soak up more than sunrays in Cuba, oozing with culture. They can explore Havana’s colourful 
architecture in a convertible 1958 Cadillac. Feast on Cuban delicacies at Casa de Al in Varadero, 
a house built for Al Capone, now a restaurant. Or discover vestiges of revolutionary Che Guevara at 
the Comandancia de la Plata in the Sierra Maestra.
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By Fergal McAlinden

Photos by Dominican Republic Tourism Offices

Nestled on the island of Hispaniola, just two hours from Miami, it’s 
no surprise that the Dominican Republic’s reputation as a tourist 
paradise continues to grow, with its tourism minister estimating at 
the beginning of May that the country could add more than 80,000 
hotel rooms by the end of 2017. 

The country is best known for the 

sprawling cosmopolitan expanse of 

Santo Domingo and Punta Cana’s 

spectacular white beaches; however, 

there’s much to recommend about 

the Dominican Republic outside of 

these thriving tourist centres. 

La Vega, for instance, sitting at the heart 

of the country, is renowned for its Carnival 

in February, a colourful and dramatic 

celebration that draws around half a 

million visitors each year, while Samaná 

offers numerous nature experiences 

including body-boarding and whale-

watching – as well as boasting some of 

the country’s most striking waterfalls.

If it’s stunning mountaintop views you’re 

seeking, meanwhile, then Puerto Plata 

is for you; it offers the opportunity to 

travel to the top of the towering Mt. 

Isabel de Torres and drink in the amazing 

views below. 

The focus for tourists, however, 

undoubtedly remains centered on the 

country’s most popular areas. Punta 

Cana is set to be bolstered by the 

addition of the Hideaway at Royalton 

Punta Cana resort later this year – an 

adults-only property featuring 168 

rooms and suites, premium service 

gourmet dining options and more. 

The region will also host the inaugural 

Caribbean Pride 2017 from Sept. 

16-23, a week-long celebration of 

pride, diversity and community; it’ll 

feature activities and entertainment 

including international DJs and drag 

performances, premium drinks and 

gourmet dining. 

Santo Domingo – which is home to 

the country’s iconic National Palace 

– will welcome the fifth edition of its 

National Theater Festival in July this 

year, while visitors can enjoy jazz every 

Thursday of June and July during the 

city’s 18th annual Casa de Teatro 

Jazz Festival. 

Unsurprisingly for a country billed as 

the top destination for golf in the 

Caribbean and Latin America, the 

Dominican Republic boasts a plethora 

of superb golf courses – several of 

which allow enthusiasts to enjoy 

sensational views of the ocean and 

surrounding scenery as they tee off.

The National Palace at Santo Domingo The La Vega Carnival
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Despite its relatively small size, Jamaica has a lot to offer travellers both new and repeat. 
While the iconic beaches of the island’s northern shores are known the world over for their 

endless resort options, there’s more to be discovered in ‘The Home of All Right’:

Jamaica has a number of culinary 

items which have come to symbolize 

the destination around the world. From 

jerk chicken to the fresh seafood of the 

Caribbean, it’s hard to go hungry no 

matter where you are on the island. 

On the beverage front, nothing says 

Jamaica more than Red Stripe beer 

(first brewed in Kingston in 1928) and 

Appleton Estate Rum, which visitors can 

sample from the source during tours of 

the factory in St. Elizabeth Parish, set 

to reopen to guests this November 

following an extensive renovation.

While Jamaica overall has been long 

synonymous with reggae music, Kingston 

is undoubtedly the heart of the genre. 

Countless reggae clubs dot the capital 

city’s cultural landscape, and it’s here 

that Bob Marley recorded his catalog 

of hits at Tuff Gong Studios, founded 

by Marley in 1965 and still in operation 

as a record label and recording studio 

today. The studio’s original Hope 

Road location is now home to the Bob 

Marley Museum, honouring the iconic 

musician’s contributions to Jamaica and 

the world.

Described as a “nature lover’s escape” 

by the Jamaica Tourist Board, Ocho 

Rios boasts the caves, gardens and 

rivers to back up that designation. The 

centrepiece of the natural landscape 

– both in Ocho Rios and Jamaica as 

a whole – is arguably Dunn’s River 

Falls, one of the island’s most popular 

tourist attractions. In addition to the 

greenery, Ocho Rios boasts plenty of 

Jamaica’s white sand beaches and is 

located midway between Jamaica’s 

two international airports in Kingston and 

Montego Bay.

And there’s good news for travellers 

wanting to experience as much of 

Jamaica as possible: in 2016, the island 

welcomed the opening of Highway 

2000, a new highway running north and 

south between Kingston and the 

Montego Bay/Ocho Rios area, reducing 

cross-country travel times by several 

hours and subsequently opening up 

more tourism opportunities for visitors.

By Blake Wolfe

Photos courtesy of Jamaica Tourist Board

Ocho Rios, Jamaica

Bob Marley Museum
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As one of the best-preserved Maya sites in Mexico, Tulum is 
a must-see, bucket-list-worthy kind of destination. Nestled 
deep in the Yucatan peninsula, with its ancient temples 
overlooking the stunningly turquoise Caribbean Sea, this 
is indeed one of the most popular attractions in the country 
and not just for its jaw-dropping 700 years of history but 
also for the dramatic 39-foot-high cliffs alongside it.
And while Tulum is not nearly as ancient 

as some of the other ruins elsewhere 

in Mexico — most Maya sites date 

back to between the 3rd and 9th 

centuries — Tulum is nonetheless rather 

unique in that it was a particularly 

prosperous hub located at the centre 

of both coastal and land routes, as 

proven by the thousands of artifacts 

establishing beyond doubt a formerly 

flourishing trade with Central America. 

And because of this highly strategic 

significance, Tulum was one of the very 

few walled cities in the Maya Empire 

with massive limestone walls, five metres 

high and seven metres thick, enclosing 

three of its sides while the natural fortress 

of the coastline granted unobstructed 

views of sea-faring visitors.

At the height of the empire, Tulum was 

home to 1,500 residents before the 

Spanish unceremoniously settled here 

in the late 16th century; but contrary 

to popular belief, the Mayas were not 

annihilated due to territorial battles or 

hostile conquests, but rather because 

European settlers brought over several 

diseases from the old continent that 

rapidly turned out to be fatal for a 

majority of natives. Those who survived 

simply left as the community was 

slowly, but surely, disrupted.

Between the ruins of El Palacio, which 

served as a residence for Tulum’s most 

prominent citizens, the beacon that 

used to be the Castillo and the dozens 

of massive lizards roaming around 

freely, one could easily spend a full 

day on site. But for visitors that truly 

can’t be bothered with ancient ruins 

and Maya history, there’s always the 

beach. Indeed, Tulum’s rugged 

coastline makes for perfectly dreamy 

patches of sand hidden in intimate 

coves for a quiet, picture-perfect 

swim. Come on down the creaky 

wooden stairs leading to the sea and 

enjoy a refreshing, invigorating swim 

— just the way Mexico should 

be enjoyed.

The beaches of Tulum
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W hen it came to short-term vacation rentals, 

Nico Nicholas and his wife, Elkie, had 

been there, done that, gotten the t-shirt. 

The husband-and-wife duo first entered the rental 

world in 1999, leasing out a villa they owned in France 

to travellers passing through. It was an idea that 

snowballed into a blooming business, later leading 

the pair to create VillasDirect.com, a vacation rental 

service that connected consumers with unique 

accommodations. This, nearly a decade before the 

arrival of short-term rental giants like Airbnb. 

The entrepreneurial pair themselves enjoyed 

staying at vacation rentals when pursuing their 

own travels.  

But participating in the vacation rental market, 

over time, wasn’t always what it seemed. 

“We learned about the difficulty of renting,” Nico 

Nicholas tells PAX, referencing his and Elkie’s early 

villa-renting days. “When someone wants to rent, 

you have to email to and fro, they might cancel 

at the last minute and you have no protection.”

Then there’s the all-too-common nightmare of 

staying in a rental that looks nothing like the photo 

posted online. “We’ve stayed at places that were 

absolutely disgusting,” Nicholas says. 

Feeling it was “time for the industry to grow up,” 

the duo took matters into their own hands and, 

two years ago, created RentalsCombined.net, 

a live, instant booking service that connects 

customers with more than 670,000 quality vacation 

rentals in 14,000 locations across 114 countries 

(and counting). 

How does it differ from Airbnb? All the rentals 

are managed by professional management 

companies that are legally recognized, credit 

checked and have a trustworthy reputation.  Nico and Elkie Nicholas founders 
of RentalsCombined.net 

France
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No more dealing with sketchy owners who may or 

may not have an existing warrant. 

Moreover, RentalsCombined.net operates with the 

travel agent in mind – agents that register with the 

site are eligible to receive 10 per cent commission 

on all bookings. 

“It’s a one-stop shop,” Mr. Nicholas tells PAX. 

“Agents don’t have to vet properties. We’ve done 

that already. “ 

RentalsCombined.net was built upon recognizing 

that, previously, there wasn’t a proficient way for 

travel agents to participate in the vacation rental 

market and make money at the same time. 

“It’s a product that isn’t available to travel agents 

on this type of scale,” says Mr. Nicholas, noting that 

all prices on RentalsCombined.net have been pre-

negotiated with property managers and already 

include agent commissions. 

Furthermore, each unit – be it a condo, villa or castle –  

comes with the convenience of having a designated 

local who can visit the property in the event that 

something goes wrong, Mr. Nicholas says.  

Agents and agencies can book units directly on 

RentalsCombined.net or the company’s Sabre 

Red App under a model that revolves around 

loyalty bonuses. 

If a customer books a unit through a travel agent, 

and then later decides to use RentalsCombined.

net again on his or her own time, the agent 

who made the first booking will still receive  

commission. 

Plans are in the works for 

commission to be paid on a 

localized basis too: any time a 

customer confirms a booking 

on RentalsCombined.net, 

the agent or agency 

closest to that customer, 

geographically, would 

automatically receive half 

of the standard commission 

(five per cent) – all for 

simply being an active 

seller on the site. (In high-

density areas, such as cities, where an 

agent or agency may be located on the 

same block, the system would reward the agent 

who made the most recent booking).  

“Being loyal to travel agents is the most important 

thing we can do,” Mr. Nicholas tells PAX. “We 

believe in the human element.”  

By: Michael Pihach

Mauritius



In addit ion to working with Sabre, 

RentalsCombined.net has also teamed up with 

American Express, The Travel Agent Next Door, 

Carlson Wagonlit Travel, The Travel Network Group, 

Vision Travel and Monaker Group, securing a place 

in both the business and leisure markets. 

The husband-and-wife duo, who live in 

southern France and maintain a residency in 

London, U.K., opened their North American 

headquarters in Squamish, B.C., last May.  

“The entire business model is designed 

around travel agents being at the 

centre,” Josh Viner, VP North America at 

RentalsCombined.net, tells PAX. “I believe 

in the next three years there will be other 

people doing this type of business.” 

Viner, who leads the Canadian team in Squamish, 

B.C., says the company is expanding its rental 

portfolio, building new relationships with property 

managers in West Coast destinations such as Hawaii 

to even Muskoka in Ontario’s cottage country.   

“We don’t work with companies that [manage] 

less than 10 properties,” Viner notes, stressing 

RentalsCombined.net’s commitment to working 

only with professionally-managed properties. 

Quality assurance and trustworthiness may set 

RentalsCombined.net apart from the competition, 

but it’s the real people involved – travel agents, in 

particular – that ultimately enhance the customer 

experience, Mr. Nicholas says. 

“When an agent is involved in a transaction, the 

conversion rate can be five times greater. The 

human element is very strong. It affects the way 

business is done,” he says. 

“We believe we can be a serious player in this.” 

For more information, go to RentalsCombined.net. 

Josh Viner, VP 
North America at 
RentalsCombined.net

Canada Residents enjoy between 
10%–25% off standard fares 

 on all sailings!{ {
The breathtaking islands of Tahiti, French Polynesia, Fiji and the South Pacific are beckoning. The award-winning  

luxury small ship, the m/s Paul Gauguin, was designed to reveal not just the beauty of this region, but also its very soul.

•  Roundtrip airfare from Los Angeles
• All oceanview staterooms
•  Onboard beer, select wines and spirits 
• Prepaid gratuities
• All shipboard meals in three dining venues

ALL-INCLUSIVE FEATURES

Canada Resident discounts are cruise-only, per person, in USD, and subject to availability at time of booking, and can be withdrawn at any time. 

For more information,  
call 877-440-6119  

or visit www.pgcruises.com

Prices from only $3,535  
on select sailings
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Check out some of the top headlines that caught the attention of our readers. Find daily 
national travel industry news updates on PAXnews.com, or PAXnewsWest.com for news 
from Western Canada.

TRAVEL PROS TEE OFF AT ACTA TOURNEY

AIR FRANCE LAUNCHES 
JOON

Travel pros hit the links at Piper’s Heath Golf Club in Milton, ON, as part of the Association 
of Canadian Travel Agencies’ (ACTA) 29th annual golf tournament. More than 150 trade 
professionals were present at the lively event, with dozens more joining the party for a 
post-game cocktail reception and dinner after the tournament. Pictured are Fiona Bowen, 
membership manager, ACTA; Jennifer Mucha, business development coordinator, parking 
customer and terminal services, Greater Toronto Airports Authority; Duncan Bureau, vice-
president, global sales, Air Canada; Wendy Paradis, president, ACTA.

Air France is targeting the Millennial market 
with the launch of Joon, its new youth-focused 
airline which will start operating medium-haul 
flights from Paris-Charles de Gaulle in autumn, 
followed by long-haul flights in summer 2018. 
The new airline will be managed by Jean-
Michel Mathieu, CEO of Joon. 

CHANGES AT FCM

The Flight Centre Travel Group announced 
the appointment of Billy McDonough as FCM 
Travel Solutions President for the Americas, 
with former FCM Canada brand leader 
Daniel Griffiths named as vice president, 
corporate product. 

WORKERS STRIKE AT YYZ

700 unionized ground crew staff walked off 
the job at Pearson International Airport in 
protest at pay and benefit cuts, resulting in 
baggage handling delays of between 20 
minutes and three hours later that day. The 
workers are employed by Swissport, which 
services 30 airlines at the airport including 
Sunwing, Air Transat, Air France and British 
Airways. 

WESTJET ADDS 55 YYZ 
FLIGHTS

WestJet announced an additional 55 weekly 
non-stop flights this winter from Toronto 
Pearson International Airport as part of its 
seasonal schedule for the winter of 2017-
18. The new flights will service key domestic 
business destinations in addition to sun spots 
in the U.S., Mexico and the Caribbean. The 
expanded service out of YYZ joins dozens of 
new WestJet flights across Canada. 

INTERJET BEGINS TORONTO 
FLIGHTS

Low-cost carrier Interjet began flights 
between Toronto and Mexico on July 28. The 
announcement of the new route added a 
further service between Canada and Mexico 
for the airline, which commenced Montreal-
Mexico City and Montreal-Cancun routes 
earlier that same month. 

MODERATE CANADA-U.S. 
GROWTH FORECAST

AC POSTS $300M PROFIT

Keynote speaker Jennifer Hendry told a 
Discover America Canada Committee 
meeting in Toronto that travel from Canada 
to the U.S. will continue to be strong despite 
a tumultuous last few years, ‘but not as strong 
as the early part of the decade.’ Among the 
saving graces for Canadian travel to the U.S. 
has been the thriving snowbird market. 

Air Canada reported record second quarter 
net income of $300 million, compared to 
net income of $186 million in the second 
quarter of 2016. The airline recorded 
adjusted net income of $215 million in 
the second quarter of 2017, compared to 
adjusted net income of $203 million in the 
second quarter of 2016. 

TRANSAT EYES OWN HOTEL 
CHAIN

Transat said that it was selling its minority 35 
per cent interest in Ocean Hotels in order to 
accelerate the development of its own hotel 
chain in the South. The company intends 
to establish a group of about 10 owned 
or managed hotels over the coming years 
at its main destinations, Mexico and the 
Caribbean, reflecting its desire to become 
a fully-fledged hotel operator. 

news
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Air Canada Vacations hosted a VIP luncheon at the Blue Horizon hotel in Vancouver, sponsored by 
preferred partner AMResorts. The 22 attendees included top producers, heads of chains and consortia 
partners. Pictured are representatives from ACV and AMResorts at the lunch event.

Regent Seven Seas’ Navigator made an appearance in Vancouver during her Panama Canal 
cruises, and 50 agents were invited onboard for a tour, presentation and lunch hosted by Regent’s 
Vancouver-based Director of Sales for Western Canada, Samantha Jervis (pictured). 

Seabourn announced its return to the Alaska market for the first time in 15 years, and PAX was on 
hand to explore Seabourn Sojourn with 17 agents in Vancouver. Carrying 458 guests, the Sojourn was 
built in 2010 and is a globetrotting ship. Pictured are those in attendance at the event. 

WESTJET’S ULCC

WestJet will launch its ULCC in June 2018, 
with fares expected to go on sale early in 
the coming year. CEO Gregg Saretsky said 
Transport Canada approval and the receipt 
of an air operator’s certificate is expected to 
take place in Q1 of 2018. 

AIR CANADA TO  
YELLOWKNIFE

Air Canada announced the introduction 
of daily service between Vancouver and 
Yellowknife, starting Dec. 15, 2017 until April 
1, 2018. The new non-stop services will be 
offered onboard 75-seat Bombardier CRJ-705 
aircraft, featuring a choice of Business Class 
or Economy service. 

CP BEGINS TRAIN TOUR

Canadian Pacific launched its CP Canada 
150 train tour, with federal and provincial 
government officials attending the ceremony 
at its Calgary headquarters alongside 
members of the Tsuut’ina Nation. The train 
travelled across Canada for three weeks, 
bringing a block party to 13 cities. 

BUNKALL JOINS ACTA

The Association of Canadian Travel Agencies 
announced that Judy Bunkall joined the 
association as regional membership manager 
for Western Canada. Joining ACTA’s team 
of Regional Membership Managers across 
Canada, she is based in Edmonton, Alberta. 

STRONG Q2 AT YWG

Year-over-year passenger growth was up 8.8 
per cent at Winnipeg Richardson International 
Airport during the second quarter of 2017, 
marking another strong quarter for the facility. 
The statistic marks 14 consecutive months 
of positive passenger growth at the airport, 
according to the Winnipeg Airports Authority. 
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It’s Air Canada’s 80th Birthday. 
Without you, we wouldn’t be us.

For 80 years, Air Canada has been committed to flying the flag and spreading our glowing hearted 
hospitality across Canada and around the globe. We’re proud to work with over 20,000 dedicated 
travel agents that have helped us get here.

Together, we’re bringing the best of Canada to the world.

S:7.75”
S:10.25”

T:8.25”
T:10.75”

B:9.25”
B:11.75”

PREPRESS
OUTPUT


